
1) 
Program Name: K-12 Energy Efficiency Education  

Program ID Number: 3256


Program type: Third-Party Program

2)
Projected Program Budget Table

Table 1
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Direct Implementation Amount
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Total Budget Amount

SDG&E Third Party Programs

3256

SW_WE&T-Connections K12

$14,594

$20.000

$820.354
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$854.948





3) Projected Program Gross Impacts Table 

Table 2
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Third Party Programs

3256 SW-WE&T-Connections K-12 0 0 0


4) Program Description

a) Describe program

The SDG&E K-12 Energy Efficiency Education Program is designed to educate students about energy with an emphasis on energy efficiency. The primary purpose of this Program is to create awareness amongst families, students, and teachers of the potential cost savings opportunities available through behavioral changes related to energy use.  The objective of the Program is to change the behavior of students so that they always exhibit good conservation practices at home and school. The intent is to have participating local teachers influencing other local teachers to become engaged and implement the curriculum in their classrooms. SDUSD and SDCOE will engage science teachers through professional developments, measure knowledge outcomes as a result of curriculum implementation, and survey teacher, students, and family behavioral changes as a result of this curriculum implementation.

Specifically, the Program:

· Educates K-12 students in the SDG&E service area about energy efficiency;

· Provides professional development for teachers;

· Disseminates energy efficiency education  materials; and

· Implements the Program throughout SGD&E service area.

b) List measures
This Program does not provide any incentives.   

c) List non-incentive customer services


The following measures are provided directly by the Program:

· Curriculum kits targeted at grades 1, 4, 6 and high school;

· Teacher support materials, and

· Take home materials for students.

5) Program Rationale and Expected Outcome 

a) Quantitative Baseline and Market Transformation Information: 
This section is not applicable.
b) Market Transformation Information: 
This section is not applicable.
c) Program Design to Overcome Barriers:

Most people lack a good understanding of how behaviors impact their use of energy and the cost thereof.  The energy market lacks price signals that are clear enough to influence behavior. This lack of price elasticity leads customers to use more energy than they might if the cost of their actions were clear.  Implementation of no-cost behavioral changes alone can save 10% to 30% of the energy use in a typical home. Incorporating education and awareness about energy efficiency into the K-12 curriculum not only influences young people, but has a very good chance of influencing the adults at home as well.

	Barrier
	Solution 

	Lack of consumer information about energy efficiency benefits
	This Program provides energy efficiency measures that can be installed directly in customers’ homes and thus consumers can experience the benefits of EE.

	Lack of a viable and reliable resources to educate and inform
	This Program provides customers with energy efficiency information from a trusted source – the school system.


d) Quantitative Program Targets: 

Table 5

	K-12 Energy Efficiency Education
	Program Target by 2013
	Program Target by 2014

	# of on-site trainings to be held
	8
	8

	# of on-line trainings
	138
	138

	# of teachers trained at on-site professional development
	618
	618

	# of teachers trained at online professional development
	
	

	# of K-12 students reached
	8970
	8970

	# of schools to be trained
	250
	250

	# of kits to be distributed
	618
	618


Note: Values provided represent yearly targets. 

e) Advancing Strategic Plan goals and objectives:

The program will advance strategic plan goals,by: 
1.  Promoting the participation of minority, low income and disadvantaged communities in training and education programs. 
2. Promoting green careers to K-12 students through energy, environmental curriculum and highlight green careers/jobs.  
3. Helping students learn about and prepare for green jobs through classroom instruction, experimental learning, and exposure to professionals in the field, 

4. Educating students on energy, water, renewable energy, demand response, distributed generation as well as green house gases and impacts to the environment, with the goal of influencing day-to-day decisions of students and their households (customer awareness focused)
5. Educating schools on the benefits of implementing energy efficiency policies and demand response programs at their sites to impact energy use in schools, and (customer awareness focused), and

6. Working with the State’s Department of Education (Curriculum Commission) as well as Counties’ Departments of Education to be included in curriculum development advisory boards so that we can contribute to tailored K-12 curriculum that includes the science of energy, energy efficiency and some discussion about green careers.

6) Program Implementation 

a. Statewide IOU Coordination:
i. Program name

ii. Program delivery mechanisms

iii. Incentive levels

iv. Marketing and outreach plans, e.g. research, target audience, collateral, delivery mechanisms. 

v. IOU program interactions with CEC, ARB, Air Quality Management Districts, local government programs, other government programs as applicable

vi. Similar IOU and POU programs

This third-party Program only operates within SDG&E’s service area.  The Program is designed to support and complement SDG&E’s core program activities.  If this Program shares common elements with the IOU’s core programs, other third-party programs, or programs in other IOU service areas, SDG&E and the Contractor will strive to coordinate the similar activities.   

The K-12 Energy Efficiency Education Program is similar to education programs operated in California’s other utility service territories.    

b. Program delivery and coordination: 
i. Emerging Technologies program

Not applicable to this third-party program.

ii. Codes and Standards program

Not applicable to this third-party program.

iii. WE&T efforts

Not applicable to this third-party program.

iv. Program-specific marketing and outreach efforts (provide budget) 

Not applicable to this third-party program.

v. Non-energy activities of program

Not applicable to this third-party program.

vi. Non-IOU programs

Not applicable to this third-party program.

vii. CEC work on PIER

Not applicable to this third-party program.

viii. CEC work on codes and standards

Not applicable to this third-party program.

ix. Non-utility market initiatives

Not applicable to this third-party program.
c. Best Practices: 

The Program design incorporates various best practice elements.  Specific items include
:

Program Theory and Design

· The Program has feedback loops built into program design & logic.  An example of this is the Program’s integration of results from its recent process and impact evaluation such as enhancing its website by developing teacher portals and provided web links for students, teachers and families. 

Program Management: Quality Control and Verification

· The Program assesses customer satisfaction with the product through evaluation.  These evaluations are conducted regularly, helping ensure delivery of a quality product. 

Program Implementation: Participation Process 

· Program consciously seeks to make participation in the program easy for teachers, students and their families.  In particular, the Program uses a simplified Internet interface to help distribute information. 

· In addition, participation strategies are multi-pronged and inclusive.  Information is distributed directly and through the Internet with specialized training also provided through the Program’s web site.  

d. Innovation:

This is not applicable to this program. 

e. Integrated/coordinated Demand Side Management: 

This Program supports the ideals of integrated demand-side management by encouraging widespread customer adoption of a variety of energy efficiency and other energy-related measures. 

f. Integration across resource types (energy, water, air quality, etc):  

This Program promotes electricity, natural gas, and water conservation through the variety of measures distributed in its kits.

g. Pilots: Please describe any pilot projects that are part of this program.

This is not a pilot program.

h. EM&V: 
The utilities are proposing to work with the Energy Division to develop and submit a comprehensive EM&V Plan for 2011 - 2012 after the program implementation plans are filed. This will include process evaluations and other program-specific studies within the context of broader utility and Energy Division studies.  More detailed plans for process evaluation and other program-specific evaluation efforts cannot be developed until after the final program design is approved by the CPUC and in many cases after program implementation has begun, since plans need to be based on identified program design and implementation issues.
7) Diagram of Program 
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8)
Program Logic Model 
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� Definition of Table 1 Column Headings: Total Budget is the sum of all other columns presented here


Total Administrative Cost includes all Managerial and Clerical Labor, Human Resource Support and Development, Travel and Conference Fees, and General and Administrative Overhead (labor and materials).


Total Direct Implementation – includes all financial incentives used to promote participation in a program and the cost of all direct labor, installation and service labor, hardware and materials, and rebate processing and inspection used to promote participation in a program.


Total Marketing & Outreach includes all media buy costs and labor associated with marketing production. 


Integrated Budget Allocated to Other Programs includes budget utilized to coordinate with other EE, DR, or DG programs.


Total Budget is the sum of all other columns presented here


Definition of Sub-Program: A “sub-program” of a program has a specific title; targets; budget; uses a unique delivery or marketing approach not used across the entire program; and for resource programs, has specific estimated savings and demand impacts.


� The best practices listed below are identified in the National Energy Efficiency Best Practices Study, Volume S – Crosscutting Best Practices and Project Summary, Quantum Consulting, Inc., December 2004.  





PAGE  
7

